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Web Analytics

Zoined Web Analytics module provides integration with Google Analytics (GA4)
data to be combined with other data sources like ecommerce systems and/or ‘
ERP/POS systems data. ‘I

N

GA4 data is especially relevant for understanding :

Conversion rates: One version of truth: n : .

Understand your Use proper sales data » User behaviour: Which landing pages work the
3 e

marketing performance from your ecommerce per Is§ome OS/b;ow_sercombmann

by different explaining system combined with ReRQUIIE.PAGTLYT WG CNANTIEEs SeaTch LD s

factors at different web analytics data orssearch terms bring most visitors to your site?

stages of the funnel ' What does the full customer journey look like

across digital and physical channels?

Traffic sources and conversion rates: What are
the explaining factors for differences in visitor
conversion rates?

Marketing spend and ROI: Which campaigns
provide best returns on money spent?
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Value for Zoined Customers

Increase conversion rates

.............................................................................................................

Increase conversion rates by up to 10 %
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Example
Screenshots
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Show data labels Values = Percentage

E

Sales (VAT) €
Previous year corresponding period

CHILDREN
OUTDOOR

CHILDREN
INDOOR

CHILDRENS
CLOTHING

WOMEN SHOES
Sales (VAT) €: 23 899€ (+20.7%)
Previous year corresponding period: 19 803€
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Sasa Moilanen
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Understanding the
ecommerce visitor behaviour
is made easy with access to
relevant information about
visitor traffic volumes from
different traffic sources and
channels and comparing
progress over time and
against corresponding
relevant time intervals.
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Web Campaign Cost kr

104 271

+2.4 % +2 489 o

110 000

v

Web Campaign Cost per Click (CPC) kr

3.00

0 3.00

+1.4% +0.04 2
v

Web Campaign Conversions

251

-151%  -759 o
v

Web Campaign Clicks

34 808

1.2 % +406

35000

v

Web Campaign Click Through Rate (CTR) %

1.56

0

0.6 % +0.01 W
v

Web Campaign Conversion Rate %

0.2

-155%  -2.22 W
v

Campaign performance can
be analysed from multiple
perspectives to identify cost
and efficiency of different
campaigns.

By combining web traffic data
from Google Analytics and
sales data directly from your
ecommerce system, itis
possible to get more accurate
understanding of sales and
conversions metrics.

From each metricitis always
possible to drill-down further
into more details.

www.zoined.com 6



al.zoined demo Dashboard - Analytics Englsh UKv | B0 Reatmrante L

Drill down: No default drilldown

Web Campaign Conversions by Web Campaign Device Category

24/10/2022 - 20/11/2022:  Rolling 4 full weeks « Showdatalabels || Values = Percentage || il | = || [d)
Web Campaign Conversions Web Campaign Conversion Rate %
200 116 1,20%
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